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Consumer Products

Playstore Optimization - Swish Gaming Folder
InMobi 2021-24: India & Indonesia

Gaming Folder

e~ «% Swish Apps
@“ . Contains ads

4.0% 50

303 reviews @ 24 MB

Rated for 3+ ®

Brief: Redesign play store screens targeting mobile gamers to want to install the
App to auto-organise

Challenge: Mobile gamers have a lot of gaming apps, eating lots of phone
storage. To make them want to install another app for quicker access, explain the

features visually.
About this app

Organize All Games in One Folder and Enhance your
Gaming Experience

Solution: Keeping in mind that mobile gamers are always on the go, gaming in
their free time or as a profession, we focused on highlighting the interaction
design functionality of the app and user-friendly approach in a visually appealing
manner.

Productivity

Task & app manage

Data safety >

Safety starts with understanding how developers collect
and share your data. Data privacy and security
practices may vary based on your use, region, and age.
The developer provided this information and may update
it over time.

Result: We saw a 50% jump in installs from Play Store.

Lock Screen & In-app creatives - Glance
InMobi 2021-24: India

Challenge: Creatives should instantly engage
the gamers to click

ONLY ¢

»r
Draw Pattern to Unlockl s
e

Solution: Have a direct user-centred approach,
speak to the Mobile Gamers only. Tone of voice
and visual treatment distinctly indicated the
focused approach.

Result: First widget open rate hit 72.6%.




CcConsumer Prod ucts In—App So_lutions - 1Weather App

In-App Solutions - Swish Folders Brief & Challenge: Design & templatise Insights the are engaging and feel relevant to the

InMobi : North America user and look like it is part of the app while each insight story is different.

Solution: In-order to bring consistency | identified a design style for each category of
content while keeping the wireframe & body font consistent. Each insight consists of 5
cards where | built a continuity element for it to look as it's part of one family.

Brief & Challenge:

* Based on research conducted, users were unable to understand the “Add to Home Screen” step during
onboarding. Redesign the crucial step to drive the user to add the Swish Folder on their home screen.

e Design to templatise the content heavy collection card and needs to look like it's part of the app.

Solution:

* Designed the hand icon highlighting the clicking action driving the user to Add to Home Screen.

» Similarly, for the Deals Collection Card, designed a well divided space for the image, heading, tagline and apps to
be added. The background gradient colour will adapt the primary colour of the image.

Result: Clicks improved to 50.1% with a conversion rate of 17.8%.

1217 O 4o ip B 11 % O AL 86% 0 » Explore apps

( Today's Deals '

Popular Games

Just for you!
Add to Home screen

Touch & hold to place manually = M
M, 4 =7 " / e. o é

Clash Royale Angry Birds 2 Fruit Ninja

Games Folder
1x1




Pitch Decks

B2B Telcos & OEMs - North America

App-less surface experience: Mobile Consumption Reimagined

Sayng goodben = Search and discoesry’ mission r ostng cortert. Drmging | horse, ore sureco of 3 e

4 Swish +

Surface ?
Exporiences ' | \ “ Our partnerships with leading OEMs & Telcos across globe

NDW us LATAM WCAA

4 . By Y N

SRMSUNG Q@ ~ctorza @ ot

@ motovoia

reoime
recime
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650+ Mn Devees 200+ Mn  Actve User Base Globelly

\; 430 @1570 F WO ¥ «0W

Ehe Liapia Once a user,

always a user with |

The Swish Growth Platform
®
Swish

implements growth for publishers across
all stages: from acquisition to retention
and monetization.

4 swish

i,
J Industry Our User Value for Our Story
Trends Solution Experience Publishers

Swish 2

L
Device Experience

rRevolutionizing

Smart 1-click purchase
Folders for OEMs

Enrich Customer Experience

Native surface experience, displaying relevant product
cards, live streams, instant play games and more.
Organize Apps & Content

Cut down Clutter and Auto Organize Content

for relevant category

Personalised Recommendation

Most contextual App recommendations for evolving

user trends @ Eorich Shopping Experienc

Click to Experience Swish Shopping



Brand Assets Company Diary

Brand Guidelines Brief & Challenge: Design a company journal for new and existing
2023 Worldwide employees. Previous company diary was not user-friendly to write on the

go or give the feel of InMobi + Glance.

Brief & Challenge: Over time, we noticed that our guidelines and documentation became outdated, causing inefficiencies and
confusion. We faced challenges in keeping up with the evolving design system, leading us to realise the need for a comprehensive
overhaul. While the system was self-sufficient, it lacked necessary updates for a cohesive output.

Solution: Introduced a design style where the colours of InMobi & Glance
coexist beautifully by means of these shapes and forms. This design style
enhances and opens doors to various possibilities.

This case study explores the transformation of legacy documentation into a dynamic resource, meeting the needs of designers, - N
motion graphic designers, sales and marketing teams and third party agencies while laying the groundwork for ongoing growth, a‘ =

narrative and consistency.

4. Ourv
inmosi | glance | alues

Solution & Result: We focused on clarity, relevance, and precision to improve usability, consistency and efficiency resulting in a
dynamic resource within cross-functional teams.

Thinking Big,
Being Entrepreneurial
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Website

Revamp - InMobi Advertising

INMobi 2023-24: B2B Global Audience that consist of
Advertisers, Publishers, Telco's & OEMs

Brief: Redesign the InMobi Homepage with a mobile
first approach, “Mall greeter” welcome and direct B2B
visitors to the solutions they are looking for.

Challenge: Revamp without loosing the essence of
InMobi. Make a content heavy web page look
engaging at all times while keeping the navigation
simple. Stick to real images of people and move
away from illustrations that have humans element.

Solution: The idea is to showcase the motto “Driving
real connections” by introducing secondary shapes
and forms (slow animation), using them as windows
to display a diverse customer base like Gamers,
Shoppers, Product Users, etc. Image tones are
consistent with a pulsating background(animated)
depicting expansion. The “Advertisers & Publishers”
toggle remains as a sticky on top to clearly
distinguish between the solutions offered and
navigating through that section.

C, , InMobi Advertising

Driving Real
Connections

We help brands understand,
identify, engage and acquire
consumers.

Enroll in InMobi University

Free In-App Courses Available Now

Start Learning Today '

Mobile First Solutions for a
Mobile First World

Mobile devices have taken over as the world's
most watched screens and engaging
surfaces. Our cutting-edge mobile ads

e S VST N e

| Advertisers Publishers

o
- B
k| ——

=) o
\ -
— 3 % 2 ‘V
oy Ve
\
‘d’“
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Brand Marketers

Reach 2 billion Smartphone users across 190
countries

Engage your customers with groundbreaking
Video and rich media ad experiences

Find your audience with a hybrid of ID-based
and ID-less solutions.

( Explore the InMobi Exchange

Performance Marketers

Acquire new, high value users, not just installs.

Drive app usage and revenue by remarketing
to existing users.

Solutions to drive performance in a privacy
first world

( Grow with InMobi DSP

Tap into premium and diverse advertising
dollars from the world's largest brands.

Choose from our comprehensive suite of ad
formats including rich media and video

( Monetize your App

Get Started Now

Sign up for a product that suits your needs.
It's quick, simple and easy.

Get Started | Contact Us

Explore Our
Resources

l\St ream
vs

Outstredm

What's the Big Deal?

If you're a marketer, you know how
confusing this industry can get. Advertising
and ad tech are full of so many acronyms
and ...

The World's Best Brands Love
InMobi Exchange

AMOBEE citibank Cewy

Follow Us o o @

INMOBI

iab. s T @ B




C/ InMobi Advertising Advertisers v Publishers v Retail Media v Resources v
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We help brands understand, identify,
engage and ccquire consumers.
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Start Learning Today | — e 3 oo e B Acquire new, high value users, not just installs.
. ! 20 px
Drive app usage and revenue by remarketing
to existing users.
20 px
Padding Solutions to drive performance in a privacy
Mobile First Solutions for a Mobile First World first world
Mobile devices have taken over as the world's most watched screens and engaging surfaces. Our cutting-edge mobile ads — 2
platform enables advertisers and publishers to drive real connections with their audiences and unlock new opportunities for ” o
growth. 14 px , Grow with InMobi DSP
zpStart Learning Today 27 - -
L 14 px
= 24 px
( Advertisers Publishers
Brand Marketers : 24 px

Reach 2 billion Smartphone users across 190
countries

Engage your customers with groundbreaking
Video and rich media ad experiences

Find your audience with a hybrid of ID-based and
ID-less solutions.

( Explore the InMobi Exchange

24 px

Performance
Marketers

Acquire new, high value users, not just installs.




Rajah Spices

Welsite Design, Outdoor Print
Campaigns, Promotional
Posters, Creative Assistant for
TVCs Episodes

2015 United Kingdom

Brief & Challenge: Rajah Spices, a leader in their product
category, saw a decline in their market position. The
brand realised the time had come to refresh their
presence in the ethnic space and regain their position as
the unrivalled expert in the spices category. In order to
do this we had to identify the gap in this market’s brand
communication and steer clear of clichés such as

authenticity, provenance and Bollywood dance numbers.

Solution & Result:

Since the target audience was British Asians and South
Asians, from the older generations to the new
generations, we created a website design that would not
only display products but also be knowledgable and
resourceful to prepare dishes if you were new to cooking.

The idea was to create a "Spice Diary” that provided all
the information about the spices.

Eg: If we take Chilli from the spice diary, we have chilli
spoken in various Languages, its History, how it

is Cultivated, Usage and Storage tips and its Beneficial
Effects. This information has been provided for every
spice in the products category.

In terms of Ul, we introduced a scroll bar within the sub-
sections and a drop down menu that gets anchored to
the sections as you scroll down.

PROOUCTS
GROUND SPICES : - - —
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BeingFit Kitchen

Packaging Design, Menu Card
Design & Social Media Design

2018 Mumbai & Udaipur

Brief: To redesign the visual language for BeingFit Kitchen, a
dark kitchen that provides tasty, healthy measured meals
by hand delivery only. Keep in mind that the design must
work for both Vegetarians and Non-vegetarians. Redesign
the packaging that attracts more consumers. Target
Audience was TV Actors, Fitness Enthusiasts, Working
Professional who care about a healthy diet.

Challenges:

* The biggest challenge for me was to change the mindset
of healthy food being tasteless and boring.
How can this brand look as delicious as a regular
restaurant food but serve healthier, controlled meals?
How can the Packaging represent the brand to be both
Veg and Non-Vegetarian?
Importantly, the previous packaging had layers along
with the box itself eg: a plastic bag per order that
contained a Meal Box, Cutlery Kit in a separate zip-lock = -y = ® \ ' . oy o.
packet, and a tissue. - e e 0 < B — : S } 8 beingfitkitchen

' : f O ¥

i
Bl

Solution & Result: Through the sleeve packaging design,
now cutlery fits on each side and the tissue goes in the
sleeve. handed No plastic bags required anymore. Since
the logo very green leafy looking, | created a black
chalkboard design style with both veggies and meats

drawn on it to neutralise the overpowering green of the
logo. This resulted in happy & proud customers where they
“feel good” about spending so much money and “eating
good” in style in company of their peers.
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( MONTHLY MEAL PLANS )

Watching Indo-Pak?
30 meal package from the menu 941

¢ photo

60 meal package from the menu

Order Anytime
‘2 beingfitktcher
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) BFK SPECIAL COMBO [
. Meal + Soup + Smoothie

Rs 499 .

. FAM'LYFITCOMBO---......,..‘.‘.

.
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rap + Meal + Pancake Rs 1149

*Combo Meais - anly for Chicken and Veg.

CONTACT US
| 9769075421
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( sALADS )

Make Your Own Salad

Thal Salad
rrshrocm, Dall pRppars, ICebaeng, Peanuts, sprouts
In swoet chily sauce

Korean Salad
carrots, red cabbage, radesh, Deotroot, sesamne soods
N it sosame Sressing

Greek Salad
orson, tamato, cucurnbee, fota, 1ok, oltves In Samon
Vineger

Mediterranean Salad
chickpoas, brocool, rocket, ok, onons, Iomeloes, tatws
drosung

Egg & Chicken Salad
000, chicken, veggees, kettuce In swoet chity sauce

( SANDWICH )

Panini Pesto

Marinara Focaccla

Wholewheat Grill

( WRAPS )

BREADS: Nachinl Roti / Whole Wheat Pita /
Bajyra / Palsk Chills / Egg Wrap

Chicken Gyro Wrap
Butter Gravy Wrap

Tikka Gravy Wrap

| :( BURGER )

Charcoal Burger

Paneer 250
Tofu 250
Chicken 300
Fish 350
Eggs 250
ADD CARBS: White Quinoa /
Red Quinca / Black Quinoca /
Cous Cous / Black Rice
ADD ONS:
Double Protein 100
Q )
i CHOOSE YOUR monm
Paneer 200
Tofu 200
Chicken 250
Fish 300
Eggs 200
. CHOOSE YOUR PROTIEN
Paneer 200
Tolu 200
Chicken 250
Fish 300
Eggs 200
ADD ONS:
Double Protein 100

...................................

oooooooooooooooooooooooooooooooo

: cuooss voun PROTIEN

oo--"---t--.--o----n---------'----
.

Pancer 200
Tofu 200
250

...................................

...................................

3 cuoose YOUR PROTIEN -

B N
. .

BASE: Whole Wheat

Exotica Pizza
capsioum, babycom, Rapenos, biack olives

Supreme Plzza
onlons, befipeppers, MUShrooms, SWweetcom

Italiano Pizza
MushyOOMs, capscurm, Biack olves, Dol peppers

( PASTA ) |

Pasta: Fettuccine / Penne / Farfelle / Fussilli /
spoghetti

Pesto Pasta
Lanl Pesto tossed pasta with veggkes

Alfredo Pasta
white sauce tossed pasta with veggies

Marinara Pasta
red saUce 10ssec pasta wRh vegos

( MAINS )

Massaman Thal Curry
yollow thal cuery with assceted vogoms

Tuscan Glaze Steak
MOOrane mannatod with Daliaemic vineGar and bel
POPDUTS Stemk

Cajun Steak
steak marinatod In Can DAk POwWoer

Spinach Comn Stuffed Steak

spenach Corm stutfoc in steak rmainated] in pape ko

( KETO MEALS )

BASE: Zucchini Noodles / Cauliflower Rice

5 ‘CHOOSE YOUR “FAT" :

B
.

Butter

Cheese

Feta Cheese
Cheddar Cheese
Mozzarella Choese
Organic Desi Ghee

...................................

E CHOOSE YOUR PROTIEN E
. Paneer f 250
¢ Tofu 250
:  Chicken 300 :
! Fish 350
' Eggs 200 :
:  ADD ONS: :
! Double Protein 100
sasasss0ssnsatasassasssnssassas s
3 CHOOSEYOURPROTIBN
I Pancer 250
I Tofu 250
. Chicken 300
Fish 350
Eggs 250
ADD ONS:
Double Protein 100
3 cuooss YOUR pncmsu :
Paneer 300
Tofu 300
Chicken 325
Fish 350
Eggs 300
ADD ONS:
Double Protein 100

...................................

ADD CARES: White Ouinoa / Red
Quinoa / Black Quinoa / Cous
Cous / Black Rice / Brown Rice

...................................

B

Paneer
Tofu
Chlckon

SASRAARRARAARSAMAN

" CHOOSE YOUR PROTIEN

350
350
375

»
PR

( DESSERTS )

Chocolate Pankcake
proten powder, oats. honey and ik

Vanilla Pancake
Protein powdorn, oats, honey and milk

Musell Choco Yogurt
hung curd, probesn powdaer, muesh, Dermes

Flake Seeds Yogurt
Naioe soedds, hung curd, DrOLINN POWCH, s

( BEVERAGES )

Expresso Shot

Black Coffee

Macciato

Latte

Cappucino Regular / Large
Green Tea

Herb Tea

Cold Coffee Reguls / Proten

250

80
100
100
100
100
100
100
130

130

160

( SMOOTHIES & SHAKES )

Muscle Builder
soye mulk / almonct milk, proten, bacang, dotes, ke

Berry Power
Darras , COCONUL witber, COCONUE Cronm, almonds,
proten

Peanut Protein
crd /S0y el PORnuUt BUther, 108 Ces, Sroton

Coffee Coconut
COCOMUE WL, COCONUL Cream\, cofiee, COCOH
powder, peotein, dates

Nutty Mango

Whey Choco Shake
ool / soya ik / almond milk Banana, proten, e

Vanilla Whey Shake
ook / sy rik /S almond milc Banans, proten, 8

Fruit Salad Protein Shake
ik / soya milk S almondt ol mosed fruits,
PEOTON, o8




GulmohurEye
Clinic S —

Conceptual Environmental
Graphics, Signage

2022 Mumbai

Brief: To design the eye hospital space targeting new
patients, awareness of the hospital, making their
experience memorable and relatable. Signage must
guide the patients towards the hospital i.e. on the first
floor of their house.

Challenges:

Solution:

The navigation and space was designed to build

on making the experience of a patient memorable,
taking them through a journey that makes them feel
positive.

After all, it is the eyes we are talking about!

Hospitals are the least attractive spaces, how can an
eye hospital look attractive and bearable for patients
with eye problems? Make a dull, dingy looking space
lively and vibrant.

Patients would walk into their ground floor home and
not know that the hospital was upstairs from the
lback door.

Navigation was a huge concern as many patients
would enter the OT inspite of it saying do not enter
and having a red bulb on. Design way finding for eye
patients with difficulty in vision.

How to make the public aware that Dr has a full-
fledged hospital to conduct eye surgeries without
outdoor promotion.
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GULMOHUR

EYE CLINIC &
HOSPITAL

GLAUCOMA SURGERY

OCULOPLASTY
SQUINT CORRECTION

PAEDIATRIC |
OPHTHALMOLOGY
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EYE TESTING

T ————

GULMOHUR

E Y ERREW] N 1IE

& HOSPITAL,

15t Floor

B




TESTIMONIALS
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Keeping in mind the existing branding § EYE PROBLEMS

o Eyestrain

o Cataract

o Glaucoma

o Diabetes

o Squint

o Dry eyes

o Night blindness

| created a unique design language oy are posiions?

that was interactive and educational. Scket, whie
; pmg‘
weal el {0

Presbyopia
keeé 6
es
ash

Right from guiding patients to head in
the correct direction, making sure
they remove their footwear at the
dedicated space, creating awareness
on their way up & back while keeping
it interactive.

o Colour blindness
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© Diabetes
o Squint
o Dry eyes
o Night blindness
o Colour blindness
o presbyopi@
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OUR
MISSION
IS YOUR
VISION

*_»

= — At L7 — B g N ,‘ o= < - 1 Many patients are sitting here with dilated eyes, waiting for
E - B 8/ NS their treatments. The glaring eyes graphic with “NO ENTRY” on
the OT door was a huge success instantly.

B
£BUT CAN . . .
T Nsomigysig\Y/E”HE"ME We solved for the reception areq, toilet, OPD door confusion,
D ’ ey :“,-,. < o o o o . H
madfvou 1| 4 [ - 1 L - the exit and fire exit sign that is glow in the dark under BMC
ourramy R0 | f3 —WekretoGunchurEje Cinc! For appointmen ! =R ! e _ norms and showing personal gratification while exiting.

e

Upon my visit post the execution to analyse the navigation
during peak hours, it felt so good seeing the usability of the
space and their testimonial wall already had a sweet card
from a young patient. Everyone had been complementing Doc
for the space he created, so when | visited he introduced me
randomly and the live feedback was just overwhelming.
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H ABOUT US
S.V. Engineering is a Metal Fabrications company that build structures with
precision & accuracy that act as a wireframe to larger construction sites. - 2

Having a prestigious history of more than Sdyears, we
proudly stand today as metal fabricators who preduce
creative and imaginative items in the market.

Estzblished in 1964, our endeavour on the industrial level
began in 1981. Factory sheds, machine frameworks and
firtures, industrial trokeys, stan “

Solution: Taking the concept of wire framing, | rebranded their identity by
drawing with construction elements that represent the work that goes on in

the making. The website design also has the use of wireframe which
animate in and out.

are some of the industnal and commercial tems we
producs.

We provide services 10 clients, mainy a:d:u:.;cts and
interior decorators and also, we are §pec.> in
confidence by engineering companies.

We give creativity a structured look,

We redefine fabrication!

syructural sheds

canopie®
Mezzanine®
taircases
HeaVy oates

pisplay Reckd

o ¥
5. ENGINEERING

ESTD 1995

S.V. ENGINEERING |

+91 982 092 2826
vijay@svengineering.co | www.svengineering.co
10 Ravi Industries, Bhakti Mandir Road, Behind

Dev Prayag Society, Hari Niwas, Thane (W) 400602, WWW' Sve n g i n e e ri n g o C O



http://www.svengineering.co

THANK YOU



